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By ANyA LITVAK

A couple of southwestern 
Pennsylvania natural gas op-
erators are moving on up the 
shale column and beginning 
to explore formations hun-
dreds of feet above the Marcel-
lus in hopes of striking liquid 

treasure.
Range Resources, the region’s 

largest driller, has been prob-
ing the Rhinestreet and Bur-
kett shales for several years, 
but only recently began talking 
about their results. In 2011, the 
company drilled two test wells 
in the Upper Devonian group in 

Washington County, which in 
this region includes the Rhin-
estreet, Middlesex, Genesee and 
Burkett shales. 

The Marcellus is a middle De-
vonian Shale, which lies several 
hundred feet below those.

If the test wells drilled in the 
next few years show the Upper 

Devonian can be developed eco-
nomically, southwestern Penn-
sylvania operators may find 
themselves sitting on twice as 
much gas as they originally 
imagined. Add to that the poten-
tial of the Utica Shale, which lies 

By PAuL J. GouGh

Two years ago, commercial air-
line service at Arnold Palmer Re-
gional Airport in Latrobe was at a 
standstill.

Northwest Airlines had pulled out 
of Westmoreland County, leaving the 
airport without passenger service 
for the second time in a decade. The 
airport was falling below the passen-
ger threshold for $1 million federal 

funding. And because 
of its proximity to 
Pittsburgh, the air-
port didn’t qualify as 
other cities in Penn-
sylvania do for the 
so-called Essential 
Air Service program 
of subsidized flights. 
Latrobe’s fortunes would rise or fall 

Move over, Marcellus Shale

How tiny Latrobe airport took off after discount carrier’s arrival

Jefferson Regional bringing docs into management fold
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John Dempster, president and CEO of Jefferson Regional Medical Center, says there 
will be a formal agreement to pay doctors for managerial help and oversight by July.

By KrIS B. MAMuLA

In a bold effort to improve operational ef-
ficiency and quality of care, Jefferson 
Regional Medical Center is inviting its 

doctors to help run the hospital.
Jefferson is seeking the involvement of its 

employed physicians in meeting quality of 
care benchmarks and making better use of 
scarce health care dollars, the first arrange-
ment of its kind in western Pennsylvania. A 
formal agreement to pay doctors for mana-
gerial help and oversight is expected to be 
in place by July, said President and CEO 
John Dempster.

“The more we can involve physicians, the 
better we’re going to be in efficiently run-
ning the organization,” Dempster said. “You 
have to have them as partners economically 
as well, not just clinically.

“We want them to be at the table.”
The shift to co-clinical management that’s 
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courtesy of Westmoreland county airport authority

Spirit Airlines began offering flights out of Latrobe  
airport in 2011, and has added several flights since then.

Drillers explore potential from Burkett, Rhinestreet, other shales closer to surface
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executive livingexecutive living

Choosing 
a home, in general, is a 

very personal decision, even more 
so if you have a hand in designing it and 

building it. We spoke with three different area 
executives with three very different stories on how 

their family homes came to be.

hen Matt Schlueb and his wife decided to move from 
California to Pittsburgh, it presented a unique oppor-
tunity for the architect.

Using a piece of property in Wexford, Schlueb, prin-
cipal of his architectural firm, SCHLUEB architec-

ture, could design the home from the ground up. Several thoughts 
went through Schlueb’s head — it was a chance to get creative and 

build with an eye toward green principles. But one thing stood 
out to the father of two young sons, Oskar, 9, and Olin, 6 — 

he wanted to see how raising his children in a unique 
and stimulating environment would impact their 

development.

W

A well-rounded experience

McKesson exec 
settles into neW 
hoMe With fAMily.  
Page 15

Ae WorKs oWner 
feels At hoMe on 
the WAter.  
Page 16

execs describe 
fAvorite rooMs 
in their house.  
Pages 18-19

Architect’s round house shows off creativity, gives kids a stimulating environment

photos by Joe WoJcik

Clockwise from top left: The master bedroom in Matt Schlueb’s home includes spe-
cially made pieces of art and plenty of natural light; he recently had a door custom-
made for the bedroom to create some privacy; Schlueb stands in the living room, which 
includes plenty of round windows and a working fireplace; and the spacious kitchen 
offers more unique touches, including a table for his sons to draw and color on.

See schlueb, Page 17 
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And that’s how you end up living in a 
multicolored, entirely round house. The 
structure of the home itself has all round-
ed sides, and that theme continues inside 
the home, with round windows and mostly 
circular rooms.

The round windows are all different 
sizes throughout the home, and Schlueb 
even included some lower ones so the boys 
could look outside while they played.

“One of the first things they did was 
take balls and roll them back and forth 
(on the round window sill),” Schlueb said. 
“They think of 10 things for every one that 
I thought of.”

Schlueb isn’t quite sure yet if the house 
is making a big impact on the boys — Os-
kar was a toddler when the house was 
built and Olin was not yet born — but he 
finds it personally fascinating to see how 
their minds work.

“They find stuff to do I never would 
have anticipated,” he said.

To be sure, the round home serves oth-
er purposes. Schlueb’s wife, Julianne, is 
from the Pittsburgh area, but he had no 
connections here. 

So, he figured such a unique home 
would act as a great marketing tool for 
his firm. Media coverage has not been a 
problem, he brings in schoolchildren for 
tours, and also takes prospective clients 
through the house.

While most people don’t dream about 
living in a round home, Schlueb said the 
unique architecture shows off his skills 
and the potential for creativity.

“Most people who have an open mind 
can see something they like,” he said.

Work on the home went on for two years 
before the family moved in for good in 
2004. Schlueb still had much weekend 
work to do to finish off smaller projects. 
His wife was fully supportive of the proj-
ect, and Schlueb let her make her mark 
on the home as well.

“I kind of gave my wife the choice on col-
ors,” he said. “She gave me a lot of freedom 

on building.”
The house has central air, as well as 

tubes under the concrete floors to help 
warm them. The large, round windows, 
including some on the ceiling, allow for a 
lot of natural light in the home, limiting 
the use of electricity.

One room that took some extra weekend 
work was the bathroom, where Schlueb 
decided to do something other than a typi-
cal shower curtain. 

He decided he wanted to go for a “fish 
scale” kind of look for the curtain to go 
with the calming, ocean breeze-style of 
the room.

This required some creative, though not 
expensive measures. Schlueb used fish-
ing wire and clips to individually hang 
a number of light blue plates, bought for 
$1 each at Target, where they were being 
discontinued.

“I’m always asked by my clients to de-
sign on a budget, so doing stuff like this 
helps,” he said.

In the end, the bathroom was an area 
where he “really challenged himself,” and 
he couldn’t be happier with the finished 
product.

“In my entire 20 years of practice, it’s 
probably one of the things I’m most proud 
of,” he said.

Another uniquely personal touch came 
in the dining room, where the family has 
a round table with wraparound bench 
seating.

“One of the things I love to do is go out 
to eat — you get nestled in and spend 
hours. I wanted to create a nice booth 
seat,” Schlueb said. “Every day is so fast-
paced. You find the little things you can 
do — spend time with the family.”

And one thing he doesn’t have to worry 
about, whether he likes it or not, is seeing 
too little of their kids as they spend time 
with their friends.

“All the playdates happen here,” Schlueb 
said. “We don’t get any quiet time, but we 
know where the kids are.”

lcorsaro@bizjournals.com | (412) 208-3822
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Joe WoJcik

Matt Schlueb did much weekend work to finish off the bathroom of his home. He 
says the finished product is one of his proudest achievements.

Matt 
Schlueb’s 
round 
home sits 
atop a 
hill and 
includes 
patio space 
for outdoor 
grilling and 
enjoying 
summer 
nights.

coURtesy oF matt schlUeb

schlueb: home proves to be a popular choice for children’s playdates

Want to know how 

to search for job 

opportunities using 

the pittsburgh 

business times?

This seminar is designed to teach professionals to develop quality leads from the 
Pittsburgh Business Times as well as other print publications. If you are serious 
about standing apart from the crowd, then you should attend this FREE Job Search 
Seminar on March 14th at the Pittsburgh Business Times office in the SouthSide 
Works. 

Chris Engler of the Pittsburgh Business Times will provide strategies for using 
the Business Times in your job search. An editor of the Business Times will 
explain how the paper is created and you’ll get the “story behind the story” in  
the March 9th issue. 

When? 
Wednesday, March 14, 2012 
2:00 p.m - 3:30 p.m.

Where? 
Pittsburgh Business Times 
424 S. 27th Street, Suite 211 
Pittsburgh, PA 15203

To register, go to http://events.bizjournals.com/67311
or call Chris Engler for more information at 412-208-3847 or 
email cengler@bizjournals.com

Seating is limited. Register today.

Smartreader Job Search Seminar
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A new deal
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Brotherly love

Philly developers take on some high-

profile projects in Pittsburgh.  10

By ANyA LITVAK

Suzanne Timmerman can’t in-

terview candidates fast enough 

to keep pace with her client’s 

staffing needs these days. The 

surprising news is, she’s look-

ing for workers for the real es-

tate industry.

Timmerman is director of 

mortgage services with Novus 

Staffing Solutions, and, since 

mid-January, she’s noticed a 

significant uptick in demand for 

mortgage service professionals 

in the Pittsburgh area — anyone 

from clerks to seasoned veter-

ans for title, appraisal and clos-

ing work.

“With the foreclosures, the 

Bank of America settlement, I 

have 185 open positions right 

now,” Timmerman recently told 

a group of job seekers.

Much is brewing in the mort-

gage world these days, pushing 

local firms to compete with each 

other for limited talent.

First, there’s the valley of in-

terest rates — mortgage rates 

are now below 4 percent, which 

is driving up new purchases and 

refinancing activity.

Then there are the bank 

settlements. 

Earlier this month, the U.S. 

Mortgage serv
ices firms look to hire

 as business 
picks up

Chevron 
expands 

Pittsburgh

presence
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 By mALIA speNcer

A
t Mine Safety Appliances 

Co., the ongoing European 

debt crisis didn’t cause the 

company’s current European 

restructuring strategy, but the 

turmoil has kicked the effort up 

a notch.

Since embarking on a 

European restructuring strate-

gy two years ago, MSA has seen 

its European customer base flip 

from primarily government cus-

tomers to 55 percent industrial 

and 45 percent government. 

It’s an effort that the company 

started to improve the Europe-

an business’ performance, and 

it also has helped the company 

navigate the troubled European 

economy.

On Feb. 15, the company re-

ported record sales of $1.2 bil-

lion, despite a 2 percent drop 

in European sales tied to the 

weaker euro and slower sales to 

government-related customers. 

See EuroPE, Page 42 

See ChEvron, Page 42

See rEAl EStAtE, Page 43 
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Manufacturers develop strategies to hedge against turmoil

Suzanne Timmerman, director of mortgage services at Novus 

Staffing Solutions, says she has 185 open positions right now.

By TIm scHOOLey  

ANd ANyA LITVAK

As it continues to grow its 

presence in western Pennsyl-

vania, oil and gas conglomerate 

Chevron Corp. has leased 66,000 

square feet at 600 Cherrington 

Corporate Center 

in Moon Town-

ship and may be 

planning to build 

a much larger re-

gional campus. 

According to 

spokesman Nate 

Calvert, the company said it 

took the space to accommodate 

the growth of its Appalachian/

Michigan Business Unit, which 

oversees development of the 

Marcellus and Utica Shales in 

Mine Safety Appliances Co. operates a helmet production line in Chatilon, France. The company 

has been retooling its European strategy, shifting toward securing more industrial customers.
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